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* Comunicazione e percezione del rischio influenzati dall’esperienza pandemica

* Da una prospettiva di comunicazione del rischio generalista a una comunicazione
del rischio individuale

B European | English @) Search
Commission

European Commission > EU Science Hub > Cancer screening g, diagnosis and care > ECIBC

European Commission Initiative on Breast Cancer

Improving quality of care and reducing inequality in Europe

The European Commission Initiative on Breast Cancer (ECIBC)

provides essential levels of quality care that are equally accessible
across Europe.

Based on the latest scientific evidence available, ECIBC seeks to
offer to healthcare providers and women clear and independent
guidance on screening and care.
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European English GD Search
Commission

European Commission > EU Science Hub > Cancer screening, diagnosis and care > European breast cancer guidelines > Invitation to screening and decision aid

Inviting and informing women about screening

Utilizzare strumenti di decision aid

Utilizzare un linguaggio accessibile e comprensibile

Utilizzare infografiche in aggiunta al solo testo

Utilizzare informazioni target-specifiche per le popolazioni hard to reach
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* Efficacia sulla decisione informata senza apparente impatto negativo

sull’adesione

CCOMUNICAZIONE; SCREENING

hitpsy/fwww donnainformata-mammografia it/ita/

Donnainformata-mammografia: un decision aid costruito
e validato nel setting italiano

", g . a decision aid

ped and d in the Italian setting

Cinzia Colombo?, Giulia Candiani2, Roberto Satolli2, Anna Roberto?, Livia Giordano3, Eugenio
Paci?, Paola Mosconi!

Cochrane Database of Systematic Reviews | Review - Intervention

Decision aids for people facing health treatment or screening

decisions

&% Dawn Stacey, France Légaré, Krystina Lewis, Michael J Barry, Carol L Bennett, Karen B Eden, Margaret Holmes-Rovner,
Hilary Llewellyn-Thomas, Anne Lyddiatt, Richard Thomson, Lyndal Trevena Authors' declarations of interest

Version published: 12 April 2017 Version history
https://dei.org/10.1002/14651858.CD001431.pub5

m Conclusions changed
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Breast Screening Decisions

A mammogram decision aid for women ages 40-49

For women in their 40's, mammogram decisions are not as simple as they used to be
National guidelines recommend that every woman in her 40's make an individual decision about when o start and
‘how often to have mammograms. Not all medical groups agree with this, adding to the confusion many women feel
about the mammogram decision.

What will you do?

You may want to start mammograms in your 40's or wait untl you are 50.
You may year or you may want y other year.
None of thesa choicas Is wrong. One of them will ba right for you.

Breast Screening Decisions is a website for women ages 40-49. It is designed to give you unbiased
information that ¢an help you and your doctor decide when you should start and how often you should have
screening mammograms.

https://bsd.weill.cornell.edu/#/assessment-results
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Your risk in the next 5 years

Based on your responses, your chance of developing breast cancer in the next 5 years is 0.7%. That means that out of 1000
women like you, 7 of them will develop breast cancer in the next 5 years.

0f 1,000 women like you:

In the next 5
years, 993 will
not get breast
cancer

In the next 5
years, 7 will get
breast cancer

How did we calculate this?
Other thinns to knowae

Screening Schedules: Over their lifetime:

« Every year starting at age 40 22 women will die of breast cancer

« Every year starting at age 50
« Every other year starting at age 40 97 8 women will die of other causes
« Every other year starting at age 50
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* Sovradiagnosi

 Comunicazione personalizzata in base al grado di rischio
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Informing Women About Overdetection in Breast Cancer Screening:
Two-Year Outcomes From a Randomized Trial

Jolyn Hersch ([, PhD,%?3** Alexandra Barratt, MBBS,? Kevin McGeechan, PhD,*? Jesse Jansen, PhD,>>%°
Nehmat Houssami (), MBBS,'* Haryana Dhillon, PhD,**® Gemma Jacklyn, PhD,” Les Irwig, MBBCh,*
Kirsten McCaffery (&), PhD!2~4#

Women’s views on overdiagnosis in breast cancer
screening: a qualitative study
EXE OPEN ACCESS
« Utilita dei decision aid tools )
Jolyn Hersch PhD candidate'®, Jesse Jansen research fellow'®, Alexandra Barratt professor of
public health®, Les Irwig professor of epr'demfo.fagy', Mehmat Houssami breast physician and
associate professor and principal research fellow’, Kirsten Howard professor of health economics’,

Haryana Dhillon research fellow®, Kirsten McCaffery associate professor and principal research
fellow"'*

* Impatto sull’adesione da valutare




&

2
2
L

Uno screening
SuU misura

g iS per il tumore N Brescia | 9-11 novembre 2022
Y ¥ Centro Paolo VI
mp%oitalianoscreemng della mamme-“a: % e
mammografico nuoe\/ﬁage/g "
Lo s 5
opportunita @é@%
RESEARCH Open Access

* Complessita nel comprendere il basso rischio

Extending screening intervals for women at ®

* Variabilita di accettazione in base alla health

literacy low risk of breast cancer: do they find it :
* Importanza di strategie comunicative specifiche acce ptab|6?
sia per le utenti sia per il personale sanitario . _ _
Larna McWilliams'”, Victoria G. Woof', Louise S. Donnelly>*, Anthony Howell, D. Gareth Evans®* and
David P. French'
RESEARCH Open Access
Women's health behaviour change ;"; * Differenti esigenze di comunicazione tra alto e
after receiving breast cancer risk estimates basso rischio
with tailored screening and prevention * Ripensare I'lassunzione secondo cui ‘le donne
recommendations vogliono piu prestazioni’

Linda Rainey"", Daniélle van der Waal’, Louise 5 Donnelly’, Jlake Southworth?, David P French?,
[ Gareth Fvans*® and Mireille 1. M. Broeders'?
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* Promuovere strumenti che

favoriscano una adesione
informata

Necessita di sviluppare strategie
comunicative sempre piu calate
su target specifici

Revisione dei materiali di
comunicazione

Less is more?

\_/\

Percezione, pregiudizi e preferenze informative delle donne milanesi
sui limiti dello screening mammografico e sulla sovradiagnosi:
indagine think-aloud sul nuovo materiale comunicativo dell’Agenzia
di tutela della salute della Citta Metropolitana di Milano

Women's perception, preconceptions, and information preferences for the limitations of breast

cancer screening and overdiagnosis: a think-aloud study on the new information materials
of the Agency for Health Protection of the Metropalitan Area of Milan (Northern Italy)

Francesca De Nard, 1.2 Silvia Deandrea,2 Anan Judina Bastiampillai,2 Laura Cavazzana,1 Davide Carnevali,1 Niccolé Principi,! Ester Luconi,?
Peter Johannes Schulz,4 Silvana Castaldi,.5 Anna Rita Silvestri2
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* Raggiungere e fornire strumenti di scelta informata alle popolazioni
hard to reach

a
gruppoitalianoscreening
mammografico

* Ripensare la comunicazione per programmi di comunita in prospettiva
sempre piu personalizzati

* Preparare scenari organizzativi basati sul grado di rischio
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